Results and Evaluations of Expo 2005, Aichi, Japan
(Expo Performance as a Project)

September 24, 2005
Japan Association for the 2005 World Exposition
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1. Visitor’'s Trends
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(4) Visitor Survey Results O

Survey Overview

Date of latest survey

Apr. 17 (Sun), Apr 21 (Thur)
May 5 (Thu/National holiday)
May 17 (Tue), Jun 27 (Mon)
Jul 16 (Sat), Jul 25 (Mon)
Aug 12 (Fri), Aug 28 (Sun)

Survey method

gates

Interviews with departing visitors at

/

Survey Results

»Average stay. More than 6 hours

»Broad spectrum of visitors

(regardless of gender or age)

»>Visitors from all over Japan

»First—time visitors: More than
60%

- /
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Average Stay

»Average stay : More than 6 hours as many visitors came with their families or
entered in the evening. Less than 1 hour (0.7%)

12hours or longer 2.9%
< ger @9%) ~_ L

11hours (6.7%)

1 hour (1.2%)

2hours (2.1%)
3hours (5.7%)

10hours (7.1%)
4 hours(9.6%)
9hours (9.1%)

8 hours (10.7%) 5 hours (16.0%)

7hours (12.4%) 6hours (16.8%)

6 hours 53min
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of respondents ]

Broad spectrum of visitors (regardless of gender or age)

Gender Age
70-79years 10-19 years
7.1 5.8
20-29 years
60-69years 13.1
16.1

Male 48.5

50-59years

16.4 30-39years

22.5

40-49years 18.9
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(4) Visitor Survey Results
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Visitors from all over Japan

Region of Residence

Chugoku/Shikoku
3.7 Kyushu /Okinawa 2.0

Kansai
Hokuriku
2.6
Koshi S Aichi Pref 43.8
3.6 &
HOkkaido/Tohoku
25

Shizuoka
Prer 5.1
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jon of residence: 5

(4) Visitor Survey Results
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EXPO 2005 Aichi

Tsukuba Expo ‘85
EXPO'20

Flower Expo '90 Osaka

60

Compared with the past
expos, smaller share of
visitors from the local area

70 80

745

Kanto

Kansai
Tokai/Hokuriku
Others
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[how many times have you now been to EXPO 20057 (SA) ]

More than 11 times
5.6

5 —-10times

Fourth
2.8

Third time
59

Second time First time today
15.1 62.3
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5)Results of Surveys of Foreign Visitor

.......... N...-----........------........-----........-----........-----.........----.........-----........------........-----....

Survey Metw

Special exits for foreigners were established at each gate, and
foreign visitors were interviewed as they left.

Number of % of total % of total Number of Number of
Foreign visitors tourists Residents Countries/
visitors Regions
June 10 (Fri) | 5,302 4.4% 3,966(75%) 1,336(25%) 54
4,462 (85.9%
July 5 Tue 5.197 5.58% ( 9 735(14.1%) 63
July 18 (Mon) | 6,059 5.21% 5,245 (86.6%) | 814 (13.4%) |57
4,717
Aug 23 (Tue) | 5,786 4.6% 1,069(18.5% | 64
(81.5%)
0, 0
Sep 7 (Wed) | 5847 3.8% 4,962 (84.9%) | 885 (15.1%) 57
Average
(adjusted for 5,668 4.6% 4,693 (82.8%) | 975 (17.2%)
wl-different survey
onditions)

12
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Countries/Regions Comparison with Foreign Visitor Numbers to
Aichi Prefecture 5,668/day

Taiwan (18.8%)

Others (22.6%)

Korea (15.7%)

N
Germany(2.0%) S
Philippine (2.6%) 1 627/day -/
Hong Kong (3.0%)
France (3.2%)
Canada (4.0%) ¥ : .
Tourists
Australia (4.1%)
U.S.A (13.0%) 1,018/day
China (11.0%) Foreign visitors to Foreign visitors to
Aichi pref. in 2004 Expo (Note)

* Average number of foreign visitorsin five surveys (adjusted for different survey condition




2. Ticket Sales
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Number of admission tickets sold (as of August 31): 15.74 million

M Total advance sales (up to March 24): 9.388 million

B Same-day sales (March 25-August 31): 6.352 million

/ By Ticket Type

One-Day Admission 1280 million
Expo 2005 Pass Unlimited Use (Note) 296,000
Special Discount 229,000
General Group Discount 496,000
School Group Discount 880,000
Weekday Discount 4-Pack 134,000
Weekday Family Discount 152,000
Evening Discount 753,000

'\

Sales of Same-day Ticket by Location

Offsite 3.137 million
On-site ticket 3.215 million
offices

Note: In addition to the 296,000 Expo 2005
Passes shown here, another 143,000 were
exchanged for one-day tickets and payment of
the price difference. The actual number sold was
439,000. _/




3. Assisting Visitors
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[lLost Children and Lost Property

»The numbers of lost children and lost property items were low compared with past Expos.

Lost Children

Lost Property

children assisted
per day

Expo Expo 2005 Aichi || Osaka Flower
(Note) Expo

Year (days) 2005 (179) 1990 (183)

Number of 20,754 23,130

Visitos

Number of Lost

children 505 5, OOO

assisted

Number of lost

children assisted 24 21 6

per 100,000

visitors

Maximum

number of lost 18 247

Name of Expo Expo 2005 Aichi ||Osaka Flower
(Note) Expo

Year (days) 2005 (179) 1990 (183)

Number of 20,754 23,130

Visitos

Number of items

found 26,939 35,418

Number of items

found per 129.8 153.1

100,000 visitors

Maximum

number of items 150 194

found per day
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[lProm pt and appropriate assistance for people suffering from ]
heat-related ailments

»Prompt and appropriate assistance was provided at clinics at the North Gate, West Gate and Seto
Site, and at first aid centers. This approach helped to minimize the number of patients suffering fro
heat-related problems, which stood at 194 as of Sep 19.

»This total is extremely low compared with past Expos, including the Flower Expo, which had the
lowest incidence. (A total of 503 people were affected by heat-related problems at the 1990 Flower

Expo.)

* The low number of cases is thought to reflect the effectiveness of precautionary measures, including the provision
of drinking water servers, increased marketing of drinks in PET bottles and other steps to supply vsitors with fluids,
as well as the establishment of shaded areas and the use of dry mist systems to create a sense of coolness.

[ BMPrompt and appropriate assistance using automatic external defibrillators (AED) J

» Three visitors were resuscitated after suffering cardiopulmonary arrest. All three received
prompt and appropriate care at clinics located at the North Gate, West Gate and Seto Site,
and at first aid centers following emergency treatment with AEDs. All have since recovered
and returned to normal life.

.| ----------------------------------------------------------------------------------------------------------------------------------------------------------- 1
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Overall Impression

Not good at all(0.7%)

Not Verygood Other
(3.4%) \ :

No Opinion (11.0%)

Quite Good
(35.2%)

Approx. 80% of visitors
rmed a good impressio
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Likelihood of Repeat Visit

Other
(

¢ 1.1%)

Don’tplan to
return (24.5%)

Definitely
(46.4%)

If I can (28.0%)

Approx. 74% of visitors
wanted to return.

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo




4. Visitor Reactions (2)
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Number of Visits by People Holding Expo Passes (Opening — Sep. 19)

4 N
Average visits between opening and Sep. 19

10.08

" Adults: 10.07
Juniors: 6.41
Children: 10.17
Seniors: 11.01
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Impression after Touring Expo 2005 Aichi

»A relatively high number of foreign visitors reported that their interest in the natural environment
and cultures had been strengthened or stimulated after their visits
20 30 40

o
s
23

It prompted me to think more about the l !
environment. 232

My interest in the wonderful systems of ! '

| |

| |

| |

| |

| |

| |

| |

| | |
nature was heightened. s | :
| |

| |

| |

| |

| |

| |

| |

| I

| |

| gained a first-hand experience of robots
and otheradvanced technology. 222

| became interested in the natural
wironmentand auktures of otrer countries. | .
| gained new knowledge about '

nvironmental effort of the other countries. _ 175
became interested in the varous activities _ &

of citizens and NPOs.

|
|
|
|
|
|
i
|
Other responses R l
|
|
|
|
|
|
|
|

No specificimpression
Foreignvisitor survey Aug 9
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Impression after Touring Expo 2005 Aichi

»A relatively high number of Japanese visitors reported that their interest in the natural environme
and cultures of had been strengthened or stimulated after their visits

0 10 20 30 40 50

It prompted me to think more about the
environment.

My interest in the wonderful systems of
nature was heightened.

| gained a first-hand experience of robots
and other advanced technology.

| became interested in the natural
nvironment and cultures of other countries.

| was able to meet and interact with people
from many countries.

| leaned about the various activities of
citizens and NPOs.

Other responses

- Visitor suvey Aug 12
- Visitor survey Aug 28
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